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ABSTRACT 
Clothing field is a prosperous industry all the way. With the development of our 
national economy, the clothing industry grows rapidly as well. Other than previous 
studies, we take SEPTWOLVES （002029） for samples. It is a private listed 
company, which is developed from small scale and family-operated company. 
SEPTWOLVES （002029）is a tycoon among the national casual clothes field. It 
has been devoted to building its brand and developing its channels all the time. It is 
the first listed company in Shenzhen from Fujian province, even the first one from 
Quanzhou City. The value analysis on SEPTWOLVES is helpful and useful for 
investors to decide their investing policies. Meanwhile, it can also be used as 
reference when evaluating the private and mid/ small scales listed company. 
This article has six parts, as follows: 
Chapter One is an introduction. We mainly talks about the matter, the 
significance, and the frame of this article.  
Chapter Two: From the impact of Macro economic environment, we analyzes 
on the investment value of SEPTWOLVES. We mainly do analysis based on the 
increasing value of RMB, the lower down of the rebating rate, and the entry into 
WTO。 
Chapter Three: Analysis on the general situation, the challenges, and future 
prospects that SEPTWOLVES confronts. 
Chapter Four: Further analysis on the company situation of SEPTWOLVES. 
To study on its staff, its finance situation, and its products. 
Chapter Five: Select evaluation tools to do quantitative analysis on the value 
of this company, judge its investing class, and indicate some risks. 
Chapter Six: Make conclusion, show some enlightenment and point out the 
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① http://marketingteacher.com/Lessons/lesson_PEST.htm 
②  这 部 分 内 容 ， 主 要 参 考 《 2007 年 政 府 工 作 报 告 》， 请 见 网 络 链 接 ：









































                                                        





































































表 2-1 世界主要纺织贸易国和地区纺织品竞争力系数表（单位：% ） 
国别或地区 1990 年 1995 年 1997 年 
法国 -1.1125 -0.0016 0.017 
德国 0.0835 0.071 0.113 
意大利 0.215 0.334 0.336 
香港 -0.107 -0.099 -0.052 
日本  0.175 0.091 0.075 
韩国 0.514 0.513 0.578 
泰国 0.016 0.116 0.212 
土耳其 0.43 0.165 0.181 

























表 2-2   世界主要服装贸易国和地区服装竞争力系数表 
地区 1990 年 1995 年 1997 年 
法国 -0.28 -0.29 -0.34 
德国 -0.44 -0.53 -0.51 
意大利 0.642 0.504 0.473 
香港 0.38 0.25 0.21 
韩国 0.96 0.64 0.5 
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